CHEROKEE

MEDIA GROUP

IN Print.
Online.
N Person.




Cherokee Media Group (CMG) is the publisher
of leading business-to-business media brands

for the auto remarketing, auto finance and used-
car industry in the United States and Canada.

CMG has delivered news to this industry for over 30

years; reaching franchised and independent dealers,

remarketers, auctions, OEM executives, captives,
independent finance companies, banks and more.

CMG also produces a number of conferences that bring

together the automotive and auto-finance industries

to address the trends impacting the retail, finance,

repossession and wholesale sectors.
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Publications
AR / SP / BHPH / ARC / AFJ

Events
ARC / W&A / AIS / UCW



In print. Online.
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READ BY: NEW-CAR DEALERS | USED-CAR DEALERS | USED-CAR MANAGERS | FLEET, LEASE, RENTAL EXECUTIVES | MANUFACTURERS
CAPTIVE & INDEPENDENT FINANCE COMPANIES | BANKS | AUTO AUCTIONS | REMARKETING & USED-VEHICLE INDUSTRY PROFESSIONALS
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industry remain at the heart of our news coverage, our reporting

has expanded in recent years to include the growing technology

sector and the automotive impact of innovations like
e-commerce, mobility, fintech and artificial intelligence.
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LEADING

nchised Dealers & Dealer Groups
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It showcases Canada’s top dealer groups, the best practices from
the country’s top dealers and in-depth looks at how these
leaders shape Canada’s remarketing industry.
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m Business Intelligence for Automotive and Auto Fintech Executives

Auto Fin Journal

way automotive and auto finance companies service
and communicate with their customers ;




Online. In-Person.
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Leading the future of auto.

based organization whose current members include leading
intelligence companies in the automotive space, along with their

For more information contact

PREMIUM
MEMBERSHIP
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DEALER TRAINING
o SERIES ©

TURBOCHARGE YOUR CAREER

Following the succss of “Dealer Training Day” at our
Used Car Week and Auto Remarketing Canada conferences,
Cherokee Media Group launched an online “Dealer Training
Series”. The once-a-month series provides dealer training
from leading industry professionals all with a goal of
improving sales, profits and morale.
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For more information contact
dealertraining.autoremarketing.com
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State

Used Car
Industry

Retail | Remarketing | Finance | Collections
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Industry-leading market analysis and insights drive the
exclusive used car market content developed for CMG’s special
reports and whitepaper series.

Through the lens of the industry’s smartest people and most
respected companies, our veteran content team takes an
in-depth look at the ever-changing landscape of wholesaling,
retailing and financing of used vehicles, as well as the
collections and recoveries segment of the market.

Through these special whitepapers and reports, our team
of editorial experts dives into how digitization continues to
change the operations of the retail and wholesale segments
of the used-car business, while also examining the legal and
legislative developments that have implications for the auto

finance and collections spaces.

For more information visit:
reports.autoremarketing.com
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BE IN THE KNOW.

Subscribe to the Auto Remarketing Podcast for a
quick and easy way to keep up with the latest trends in auto.

Enjoy weekly interviews with industry execs,
innovators and visionaries exploring their work,
their thoughts, their predictions and more!

Visit autoremarketing.com/ar-podcast for the latest episodes,
and let us know who you'd like to hear from next.
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WOMENS
AUTOMOTIVE

CANADIAN LEADERSHIP FORUM
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AUTOMOTIVE
<. INTELLIGENCE
SUMMIT

Technology and digitization have changed how consumers buy, sell,
finance, use and/or own vehicles, particularly in the last five to 10
years. The physical makeup of the vehicle itself has changed, too,
with increased connectivity and other technological amenities, as

well as greater use of electric/hybrid powertrains.
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The Auto Intel Summit examined the innovation and digitization in the
retail, finance and remarketing segments of automotive— including
regulatory considerations, the role of the investment community, B2B
and B2C applications of such tech developments and more.
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Pre-Owned Con focuses on certified pre-owned vehicles and the overall
used-car market, tackling analytics, data, strategies, tech and big-picture

visions, delivered by thought-leaders and industry icons.

Auto Fin Con focuses on the full spectrum of auto finance in the used-
car market from subprime to prime, as well as regulatory impacts and

fintech issues like blockchain and emerging technologies.

Repo Con tackles pain points for managing repossessions, recoveries

and regulations, including questions related to

new technology, new ideas and new ways of addressing

risk and other key industry issues.

education and discussion that moves the wholesale auto industry forward.
Focused on business intelligence for vehicle consignors, brick and mortar

auto auctions, online auctions, and the technology and services providers.

NAVICON strives to connect auto tech startups and investors with the

resources, network, clients and partnerships they need to grow.
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Bill Zadeits

Group Publisher

bzadeits@cherokeemediagroup.com

800-608-7500, ext. 117

-

Steve Leslie
Publisher

800-608-7500, ext. 156
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Amanda Dunlap
Executive Vice President-Events
adunlap@cherokeemediagroup.com
800-608-7500, ext. xxx

Lisa White

Senior Conference & Event Coordinator
and Circulation/Distribution Manager
Iwhite@cherokeemediagroup.com

sleslie@cherokeemediagroup.com
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Jessica Johnson Dana Nushaum

Publisher Account Executive
jioh herok diagroup.com inusb herok diagroup.com
800-608-7500, ext. 144 919-377-9557

Justine Mirsky-Blank Justine Mirsky-Blank
Events and Marketing Manager Marketing Coordinator
jmirsky-blank@cherokeemediagroup.com crush@cherokeemediagroup.com
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Joe Overhy Nick Zulovich

Senior Editor Senior Editor
joverby@cherokeemediagroup.com nzulovich@cherokeemediagroup.com
800-608-7500, ext. 129 800-608-7500, ext. 137

Jennifer Casey

Creative Director of

Automotive Properties
jcasey@cherokeemediagroup.com

Matt Rice
Digital Strategist
mrice@cherokeemediagroup.com

Lauren Earley Beth Harris
Creative Director, Cary Magazine Graphic Artist
learley@cherokeemediagroup.com bharris@cherokeemediagroup.com

Lane Singletary
Graphic Artist
Isingletary@cherokeemediagroup.com
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800-608-7500
701 Cascade Pointe Lane | Cary



