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CELEBRATING 20 YEARS
IN THE COMMUNITY!



AWARD-WINNING
CONTENT AND DESIGN

ORIGINAL EDITORIAL

We don't use wires or syndicates.

All Cary Magazine articles are uniquely
tailored to our readership.

EYE-CATCHING
PHOTOGRAPHY

IN-DEMAND ISSUES

150+ free pickup locations

What sets us apart? ™)

MAGGY AWARDS

Our most anticipated yearly feature,
the reader-selected Maggy Awards!

DIGITAL PRESENCE

CaryMagazine.com: Features, Food & Dining,
Photo Galleries, Events.

Social Media: Facebook, Instagram,
X/Mwitter, Pinterest.

Every issue is available online and can be
downloaded for free.

BRANDED EVENTS
Women of Western Wake Forum,
Movers & Shakers, Maggy Awards
Party and more!

FULLY IN-HOUSE

From designers to writers and social media to
circulation, Cary Magazine is produced by
full time employees!

READER INTERACTION

Reader surveys, contests, events and social
media engagement — we constantly seek input
from our readers!

WEEKLY E-NEWSLETTER
53,000+ subscribers

PRINT QUALITY

The highest industry standards
to ensure vibrant photography
and advertisements.




125,000+

READERS PER ISSUE VIA 25,000+ COPIES DISTRIBUTED

18,000 AvAILABLE FOR READER PICKUP
7,000 MAILED DIRECTLY TO LOCAL BUSINESSES

9%

PICKUP RATE EACH ISSUE

o OF READERS FEEL
MORE CONNECTED
o TO THE WESTERN

WAKE COMMUNITY
BY READING CARY
MAGAZINE.
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CARY MAGAZINE IS AVAILABLE FREE AT

150+

locations

* Raleigh Executive Jetway ® Wegmans ® Whole Foods
© Harris Teeter ® Food Lion e Fenton e SAS e The Umstead Hotel & Spa
© NC Farmers Market ® Area chambers of commerce ® Restaurants
¢ New Neighbor Welcome Service ® The Mayton Inn
® Local shopping centers e Area public libraries ® and more!

View complete list at
CaryMagazine.com/pickup-locations




Demographics

93 O 84%

m WOMEN READERS
OF READERS HAVE TAKEN ACTION

AS A RESULT OF READING CARY MAGAZINE.
MOST COMMONLY:
® CHOSEN A RESTAURANT
® GONE TO THE WEBSITE OF A BUSINESS

HAS THE HIGHEST
INCOME PER CAPITA IN
NORTH CAROLINA

* MADE BANKING OR INVESTMENT DECISIONS
e MADE A PURCHASE
e HIRED A SERVICE PROVIDER

-

9%

HOME VALUED AT
$600,000 AND ABOVE

6%

> —4

2%

OF READERS ARE MORE LIKELY

OF READERS HAVE HAVE ADVANCED TO DO BUSINESS WITH A
A BACHELOR'S DEGREE DEGREES COMPANY THAT ADVERTISES IN
CARY MAGAZINE.
HLI OF READERS HAVE A OF READERS OWN HAVE MORE THAN

A VACATION HOME $150,000 IN TOTAL

HOUSEHOLD INCOME



2024 Rates & Specs

Ad Size 1X 3X 6X 9X
FULL PAGE
Full Page  $2,600 $2,445 $2,235 $2,080 - 2/3 PAGE
Trim Size™ DGIll\JIIIBIE
23Page  $2,350 §2,185 $2,030 $1,825 8375x10875 W 4 6875«
Bleed Size e 2.25x
1/2Page  $1,575 $1,400 $1,250 $1,100 8.625 x 11.125 475
1/3 Page $935 $830 $780 $705
I 1/3 PAGE
Dining . .
Guide Annual Commitment Required $395 325 x
9.625
1/2 PAGE
PREMIUM PLACEMENTS 4.6875 x
Inserts, gatefolds, stickers and premium pages can be quoted upon request 4.75
by your advertising executive. 7.125x4.75
FILE SPECIFICATIONS *All full-page ads must be submitted at bleed size.

Ads must be submitted as a high-resolution (300 dpi), CMYK
Adobe PDF (exported using the PDF/X-1a:2001 setting) or a high-resolution TIFF.

All full-page ads must be submitted at bleed size. Keep live matter 0.375" from all sides
that bleed, 0.25" from trim.

All images must be saved as CMYK at 300 dpi. No spot colors, RGB, LAB, or INDEX
color elements; these must be converted for publication. If color is critical,
a certified color accurate proof can be submitted. We cannot be responsible for color UPLOAD ALL ADS AND ARTWORK TO

variations and quality on files submitted not following these guidelines. CARYMAGAZINE.COM/AD-UPLOAD/

No advertisements may be canceled after the published deadline dates. All finished art is
due on or before the material deadline.

NIL'S CUISINE  LADIES LEADING  CRAZY FOR COLOR
ONEYEAR LATER ~ WITH STAR POWER  FASHION PREVIEW
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ARTS // FOOD // DRINK // SHOPPING // & MORE!
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V\CTOR\A SCOTT-MILLER'S
ARY LEGACY
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ASK ABOUT COMBINED RATES & REACH UP TO 325,000 WAKE COUNTY RESIDENTS PER ISSUE!




Annual Relocation Guide

AD SPACE

6/7
MATERIALS pyg
6/21 an introduction to western wake
AVAILABLE

In Look West, readers can discover all that Western
Wake County has to offer — whether they are
thinking about settling here, new arrivals, or long-
time residents. This special interest publication
includes an overview of the five vibrant towns in
the area, a taste of the restaurant scene, activities
and events. Published in July, Look West is mailed
to potential transplants to the area and distributed
via local real estate agents and developments. It

is available at area travel destinations and events,
hotels, and all five Chambers of Commerce. The
publication is also distributed to newcomers by HR
managers at local corporations.

20,000

COPIES PER YEAR
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ANNUAL EVENTS LISTING SPECIAL ADVERTISING SECTIONS




SITE TRAFFIC PROFILE:

Digital Media 28,000+

EQ CARY
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CARYMAGAZINE.COM

Find all of the content from each issue and e-newsletter online, as well as
additional features, contests and videos. Nominations and voting for the e
popular Maggy Awards are also conducted on CaryMagazine.com. 0: e
Every eNewsletter story contains a synopsis with links to the full story online, 4
driving ensuring website traffic!
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DIGITAL AD SIZES S

Leaderboard: $750 per month 2 e
Specs: 728x90 and 320x50 é
',',:g;,'sam [ —

Medium Rectangle: $500 per month
Specs: 300x250

Expentnes iy
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RIGHT PERSON | RIGHT
MESSAGE | RIGHT TIME

g"* atehle s bae E=— Cherokee's unique Digital Audience Extension programs focus on

P T s i

reaching your ideal audience wherever they may be on the internet.

TACTICS USED TO REACH YOUR DIGITAL CONSUMER:
Audience Curation

Site Re-targeting

Keyword Re-targeting

124

[ OF THE SEASD

Geo-Fencing
Geo-Targeting
Starting at $750/mo for 50,000 impressions.



Digital Media

E-NEWSLETTER

Cary Magazine publishes a bi-weekly e-newsletter every Tuesday & Thursday with
more than 53,000 opted in subscribers. Each newsletter delivers timely, relevant and
engaging news, stories and events to residents throughout Western Wake County.

10PTO B

e Specaing iy

S0TTOM CARE. W

DIGITAL FILE SPECIFICATIONS

Cary Magazine e-newsletter ads accept
the following file types: jpg, gif — .
animated or static. MOTHER'S Dy Fupy
The recommended file size is 40 KB.
Files may be no larger than 700 KB.

CELEBRATE MOn
LOCALLY

R P iy maim 508, B gy
b v > 0D, iy .

E-NEWSLETTER ADVERTISING

Tuesday or Thursday

Leaderboard
$750/month

580x72
$500/month

Sponsored Content
$300/each

R & FUNCTION

FALLING FORFO
] pll i

@\ ALY Fakarty

SN Y CUSTOM EMAIL
__-%lliﬁul " ARKETING
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Cary Magazine can create custom advertising
emails to be delivered once a week to our more
than 36,000 subscribers. Custom emails are a great
alternative to traditional direct mail marketing.
$850 per email

Care Family Fye Care iy maving



Live Events

s Movers
&' Shakers

WOMEN OF WESTERN WAKE FORUM

Dr. Roze

Cormelious

Cary Magazine events offer an exciting avenue to connect the magazine brand and
event sponsors with the community in person. Each can’t-miss event has a unique
audience and accompanying sponsorship opportunities.

THE MAGGY AWARDS PARTY

The coveted Cary Magazine Maggy Awards have long been one of Western Wake's
most popular and defining competitions. To share the excitement with the nominees
and the community, we host a live event to celebrate the Maggy Award winners.
Sponsorship opportunities will be available for this event.

MOVERS & SHAKERS CELEBRATION

This business networking event recognizes and celebrates the contributions
of individuals who make Western Wake a better place to live, work and play.
Nominated by friends, family and colleagues, the Movers & Shakers honorees
influence our community in the present and in years to come.

THE WOMEN OF WESTERN WAKE FORUM

Now in its 16th year, the Women of Western Wake Forum continues to be a sellout
event. This refined and informative event allows readers to meet the Women

of Western Wake honored in Cary Magazine and mingle with hundreds of area
professionals. The morning session begins with breakfast and a keynote address,
followed by professional workshops. A pre-lunch networking session complete with
a headshot cafe launches the afternoon events, which include a three-course meal
and a panel discussion showcasing the year's honorees.




Editorial Calendar

JAN/FEB

AD SPACE: 11/29
AD MATERIALS: 12/5

MARCH

AD SPACE: 1/30
AD MATERIALS: 2/6

APRIL

AD SPACE: 3/1
AD MATERIALS: 3/8

MAY

AD SPACE: 4/4
AD MATERIALS: 4/11

JUNE/JULY

AD SPACE: 5/1
AD MATERIALS: 5/8

AUGUST

AD SPACE: 7/3
AD MATERIALS: 7/10

20th Anniversary Issue!

The Health & Seniors Issue
Top Dentists

Premier Practices*

Retire in Style*

SEPTEMBER

AD SPACE: 7/31
AD MATERIALS: 8/7

OCTOBER

AD SPACE: 9/2
AD MATERIALS: 9/9

Adventure & Outdoors
Regional Travel

Summer Camp Guide
Great Escapes™

NOV/DEC

AD SPACE: 10/2
AD MATERIALS: 10/9

Maggy Awards: The Best
of Western Wake
Services Spotlight*

Art, Music & Culture
Spring Fashion

The Women's Issue

2024 Women of Western Wake
Fall Fashion

We Know Western Wake*

Homes & Interiors
Design & Decor

Pet Parade

Agent Profiles™
Great Places to Live*

The Holiday Issue!
Holiday Entertaining
Year in Pictures

Holiday Gift Guide
Excellence in Education®

* INDICATES ADVERTORIAL SECTIONS

2024 Graduates! IN EVE RY ISSUE
Happenings On Trend
Summer Fun Garden Adventurer Non-Profit Spotlight
2024 Movers & Shakers Liquid Assets Small Business Spotlight
Notable Teens Things to Do Restaurant Profile
Power Professionals™
ADVERTORIAL SECTIONS

The Food Issue!
Day Trips Worth the Drive
Foodie Favorites™®

SEE THE FOLLOWING PAGES FOR INFORMATION ABOUT
THE OPPORTUNITIES FOR ADVERTORIAL ADVERTISING.
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Retire in Style
The Templeton of Cary

Live Well With Our INSPIRE Program at The Templeton

LIFE 15 RICH and full when you s blaced in sl s of
el T Templeton we el ol i encompes
he phyicl, socl, emoronal, imellectal, spiol, occupaional
and cvironmena s of your oo, As 3 sougheafc ol
i communin we ko th sying el b i and
‘gt —offis rmndens b o peopleof g

GUIDE TO SUMMER CAMPS

Bounce U
Explor your curosiy for technology  Camps s programmed for kids ages 5-12.

st our avard-vinning Creste & Bounce W started offcrng Technology Camps in

Technology Camps. Designed with kids 2010 and have won many swards. We slso
inmind, our Technology Camps fea- ~ sake our popular camp curdculum and
ur robarics with LEGO" Mindstorms’,  hosesummer camps and technology cases
LEGO" Car

o actodynanics, drones, virual reaic,  emy, St Timorhy School, communcy cen-

o

30 prcing and other new technologics. ters and more
Campers work in small esms and lesrn W offer camps for mulitracks
Staying Active

“The Notons st an Aging eports thae i i older

shout engineering, technology; roboric ditions! school alendar, tescher workdays
concepes and parciipate in many difer
ent projecs. In addiion to the workshops.
campers will have time to bounce in our
gian bounce seadiums, It givs children a
daily balance of playtime and imsginacon!
It b fun and educational i i ruly

ot aduls“rdces the ik of carlivsculr discase, bypertension,type

2 dibews, steopoross,abesiy, colon cancer and bres cancer
What more,chey found thae xcrcis overs h ik of lls n il

eled nguiis. Pyl sty i o linked  benfs n -
s scent i i LS. New & Word Repor ighlighis
14 mind-boosing bensis of cxercis, inchuding lowering s

s one-ofsekind experience your child will
Tewel, reducing ymptoms of depresion and improing g

= never forge

Our Crete & Bounce Technology

Tending to All Areas of Wellness
A The Templto, e belee tharweles xends way beyond
o xccse, Your Fendsipsand sl connectons, il I,

envisornen,and s uch e pact yous qualiy o . Our Lo
‘spie wellss progran s desgoed 10 hlp boos ur s el
el being, Our Wellness and Lie Enihment Dictor work hard

o kecp the et brmmin ith st s that our rsiderts .
el o chooe o i s st o b ek, Foms * Fdcaonsls Our community ofen paroes i bl ol and
AWEEK AT CAMP EQUALS A o N
HAPPIER, HEALTHIER KID. oot
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It’s not just about

Choose  summer adventure

Many residencs are st beginning theie cerise ourney and we

GREAT ESCAPES

stcom

TOP DENTISTS

115 ot ust about running fes, making th shs, o seving

poricpoton,and simply hoving
Vst wwewsownoicry.org o check out ol th great spors
comps avaloble heaughout Cary, o pick up a copy of the
School's Out guido o any Town o Cary saffed foiiy.

WE KNOW WESTERN WAKE

Regiter before Aprl L
et 2017 prices!

YMCATriangle.org/day-camp

onal: Dining s god nuiion and much mors - 6 e 0
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PREMIER

2023|topDENTISTS PREMIER
- PRACTICES | Jo
ENDODONTICS Josiah 8. Chen Rytan . Hansen
Worrisile Famiy Dentsry Hansen Detisty
Stoven W, Campel 10750 Chape il o Saie 600, BO0W Viams S
Cary Endo rise Sute 200,
Ta0h Grscent ren e, Sute 200, oy G1914633669 619 3638444
(5192338830
Nicole Cucchi E4 Howard
Truecare Family Dent Lane & ssociates
Vo & Aesosates Family Dentistry 431 Keiser Die, Sute 200, Cary Family Dentistry
5215 G L W, o, Cory 1988130 2613 G L . Roas,Cary
w19 550270 (5195850270
e oy Getscaync o Ianedss condnstcapnc
Willam C. Windiey Il Bl Water Pciatrc Dentistry Mark . Jones
ary Endodontics /345 Earmie Lane, Holly Sorings. Par
3537 G Leve W, Roas,Cary o s 15200 Wesion Py,
(5194681435 itpedc sty com Sute1,Cay
° 19677055
Aabiey DeSaix Darhvessmies com
GENERAL DENTISTRY Kildaire Family Dental
3420 e R, paenc K
Manit. gt Sute310,Cay Pavay Ofce o, Sl 204, Cay
Cary Fa 519 3428500 ey
alsmmmmm o, Cary areamenticon
pain Mike P. Hamby Patrick A. Lan
et ke P. Hamby ick . Lawrence
Hamy Farly Dertal Cortr iy Dantey A FOCUS ON COMMUNITY
WichaelE. B 2, Fuaylra asker Dre, ute 200, Cary
s & Watson Famiy Dontal igse22i31 S A B s Bk, o e sl bkt e el BOVENIZER & BAKER
s & Watson Family D s cocoged o Wil Wi P ane "W bave o sl progms ORTHODONTICS:
(5193626789 of ns prcecs coe v, O rack’s o hlp s gre bk 0 oue communi
s puspose i t0 betr our communiy, cie We e the Give Back Campaign  DR. TODD BOVENIZER, DDS,
Tappines and e momes of for  whr e cnplope il e gen 3150 MS AND DR. CHRIS BAKER,
Senvrs iy ey i dy e kv el 80 st vt o ke DDS,MSD
619, Chatn S, e condence by andorming che s, our communly 3 beer placs, e aho
1% 3620267 . Ll Making a positive impact in people’s lives  cstablished a voluntcer committee for our 2625 GREEN LEVEL WEST
tsty.com " d Later 'ROAD, CARY, NC 27519
Jennifer S. Bell integral pares of our practice. dhis year, we will begin our A Chance 1o (919) 303.4557
! nature Family Dentistry “When 1 v caing the vision of the Sl program where patents can make
S Lac ko ol Sprngs e practic in 2006, i was to be embedded 3 donation owand cowering the cou of  bOVbaKerortho,com
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GREAT PLACES TO LIVE

PROFESSIONALS

g Live from
s il the heart
o il

. * By Ashion Wouds =
SCRATCH KITCHEN AND TAPROOM ‘ With M ? SAVAAN

I Sy Yo i
160 E. CEDAR STREET IN DOWNTOWN CARY g, FE By B TRV
225N. SALEM STREET IN DOWNTOWN APEX
919.372.5370

SCRATCHKITCHENANDTAPROOM.COM

e ASHTOM WOODS

POWER PROFESSIONALS

FOODIE FAVORITES

THE GIFT GUIDE
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The Power to Maove is Within You

Scott
Karkin
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m
AGENTS TO WATCH

CARY ACADEMY




About Us

Publisher of Cary Magazine, Cherokee Media Group
is a full-service media company based in Cary, NC

Wa ,rl‘,ig']’"u.

CMG specializes in print and digital media, custom the Biauyaiad oo fe
publishing, event and meeting planning, public relations,

digital marketing and photography. Whether it's developin : AT
g 9 and photography, _ ping % Cll LOOKWEST
a new brand for your business, a comprehensive advertising Wu/w . a Dactogg Py,
and marketing plan, crisis communications or print and .- Hhoh * R
Y 3

digital collateral — our single purpose is to help your
company or organization achieve success by sharing your
story with the audiences that matter most to you.

Cherokee Media Group, its parent
company, S&A Cherokee, and sister
company, S&A Communications,

have received numerous awards and C H E R () K E E

recognitions, including being named MEDIA GROUP
to the Inc. 5000 list of g

the fastest-growing \ COMMUNICATIONS
privately held companies &:utth'nk. outwork. outperform.
in America, receiving the

Fast 50 Award from the

Triangle Business Journal and being recognized by Publishing
Executive magazine as one of the Best Magazine Publishing
Companies to Work For in 2009. S&A Cherokee was named

the 2010 Small Business of the Year by the Cary Chamber of
Commerce and won the 2010 Entrepreneurial Summit Award
from the Garner Chamber of Commerce.

I__EHJ Inc. BEST
| % o=

CONTACT US

PUBLISHER ACCOUNT EXECUTIVE ACCOUNT EXECUTIVE SOCIAL MEDIA MANAGER
Kris Schultz Cheryl Nelson Aleida Montufar Arlem Mora
kris@carymag.com cheryl@carymag.com aleida@carymag.com arlem@carymag.com
MANAGING EDITOR & ACCOUNT EXECUTIVE PHOTOGRAPHY DISTRIBUTION
CREATIVE DIRECTOR Jill Newbold Jonathan Fredin Corey Roberts
Lauren Morris jill@carymag.com jf@carymag.com corey@carymag.com
lauren@carymag.com

ACCOUNT EXECUTIVE CIRCULATION & EVENTS
ASSOCIATE EDITOR Maureen Powell Lisa White
Dena Daw maureen@carymag.com lisa@carymag.com

dena@carymag.com



