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60,000
readers per issue

Demographics
Distribution
in Holly Springs and Fuquay-Varina

$572,000-$650,000
Average Home Value

98%
Pickup Rate

88%
of Holly Springs 
families own their 
homes, the highest 
rate of home 
ownership in 
Wake County.

$152,000
Median household income

94,991
Combined population

60%
of residents 
have a bachelor’s 
degree or higher.

Median 
age 

39 
years old 

Direct mail to 
businesses and 

residents

Free pickup at 70+ locations
such as Harris Teeter, Food 
Lion, NC Farmers Market, 
area chambers of commerce, 
restaurants, local shopping 
centers & public libraries.

DIGITAL 
EDITION 
available 
online & 
emailed to 
more than 

46,000 
recipients 

Record setting  

26% 
combined growth 
in Fuquay-Varina 
2024 vs 2020 

PlusFREE! 
TAKE ONE! 



File Specifi cations
Ads must be submitted as a high-resolution (300 dpi), CMYK Adobe PDF (exported 
using the PDF/X-1a:2001 setting) or a high-resolution TIFF.

All full-page ads must be submitted at bleed size. Keep live matter 0.375” from all sides 
that bleed, 0.25” from trim. 

All images must be saved as CMYK at 300 dpi. No spot colors, RGB, LAB, or INDEX 
color elements; these must be converted for publication. If color is critical, a certi� ed 
color accurate proof can be submitted. We cannot be responsible for color variations and 
quality on � les submitted not following these guidelines.

No advertisements may be canceled after the published deadline dates. All � nished art is 
due on or before the material deadline.

UPLOAD ALL ADS 

AND ARTWORK

HERE

*All full-page ads must be submitted at bleed size. 

FULL PAGE

Trim Size*
8.375 x 10.875

Bleed Size
8.625 x 11.125

1/2 PAGE

7.125 x 4.75

4.6875 x
4.75

1/3 PAGE

2.25 x 
9.625

2/3 
PAGE

4.6875 x
9.625

2.25 x 
4.75

1/6 PAGE
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PUP SHUTTLE IS HOWLING FUN 

*Plus

bark & ride

BRINGING THE CAPITAL AND ITS COMMUNITIES TO LIFE
wakeliving

September/October 2025

Nailed It! DIY Fame

Handmade & Haunting

From Sea to Sizzle:
Cape Fear Seafood Co.

the  2025
pet  parade

May 2025

ART IN INK

MASTER ARTISTS 
AT THE MAYTON

KOKA BOOTH
CELEBRATES 
25 YEARS

Living Art

2026 rates
specs

Ad Size 1X 3X 6X

Full Page $2,100 $1,975 $1,815

2/3 Page $1,365 $1,285 $1,180

1/2 Page $1,165 $1,095 $1,005

1/3 Page $735 $690 $635

1/6 Page $425 $395 $360

ASK ABOUT A COMBINED 
RATE DISCOUNT WITH OUR 
SISTER PUBLICATIONS. 
Reach more Wake County residents 
by placing your advertisement in all of 
Cherokee Media Group’s family of 
brands: Cary Magazine, Wake Living, 
and LookWest. 



Editorial Calendar

jan/feb 
Ad Space: 12/3

Ad Materials Due: 12/5
camera ready: 12/9

march/april 
Ad Space: 2/2

Ad Materials Due: 2/5
camera ready: 2/9

may/june 
Ad Space: 4/6

Ad Materials Due: 4/9
camera ready: 4/13

july/aug
Ad Space: 6/1

Ad Materials Due: 6/3
camera ready: 6/8

lookwest
Ad Space: 6/30

Ad Materials Due: 7/2
camera ready: 7/6

sep/oct
Ad Space: 8/3

Ad Materials Due: 8/5
camera ready: 8/10

nov/dec
Ad Space: 10/5

Ad Materials Due: 10/7
camera ready: 10/12

Travel & Outdoors
Whether it’s a quick getaway or a dream destination, our travel Issue inspires readers to 
explore near and far. Featuring regional escapes, insider itineraries, and travel tips from 
locals in the know, it’s all about discovering new adventures close to home and beyond.
SPECIAL SECTIONS: The Getaway Guide

2026 Maggy Awards
Celebrate the community’s favorites with the 2026 Maggy Award winners, 
showcasing the very best of Holly Springs and Fuquay-Varina as voted by our 
readers, where local excellence shines and hometown pride takes center stage.

Summer Fun
Make the most of the season with ideas for family adventures, outdoor events, and local activities 
for people. From festivals to hidden swimming spots, it’s your guide to summer in full swing.

The Food Issue
Need we say more? �is deliciously local edition celebrates the people and places 
that de�ne our culinary scene. From new restaurants and hidden gems to longtime 
favorites, we savor the �avors that make dining in Southwestern Wake so exceptional.
SPECIAL SECTIONS: Foodie Favorites

Annual Relocation Guide
See page 5 to �nd out how to better connect with area newcomers!

Homes & Interiors
Highlighting the latest design trends, inspired renovations, and creative ways locals 
are rede�ning home living. From standout builders and designers to spaces that re�ect 
the area’s signature blend of comfort and sophistication, this issue o¢ers readers fresh 
ideas and beautiful inspiration for every corner of their home.
SPECIAL SECTIONS: Luxury Living,The Originals

Holidays & Health
From festive gatherings to meaningful gifts, our Holiday Issue, featuring the annual 
Holiday Gift Guide, celebrates the spirit of the season close to home. Readers will 
discover inspiration for entertaining, decorating, and giving, with curated local �nds 
and timeless traditions that make the holidays shine.
SPECIAL SECTIONS: Holiday Gift Guide, Premier Practices

In Every Issue
MEET & GREET, 
THERE & BACK, 
RISE & DINE 
DINING GUIDE, 
FUQUAY-VARINA 
MEMES & MORE 



MEET THE EXPERTS 
SPECIAL ADVERTISING SECTION

14   14   

ANNUAL
EVENTS

There’s always something going on 

in Western Wake. These annual 

events and festivals bring people out 

to listen to music, enjoy great food, 

and celebrate the community.

PHOTOS BY JONATHAN FREDIN

JANUARY
MLK DREAMFEST
Join others in the community to remember 
the life and efforts of Dr. Martin Luther King 
Jr. in downtown Cary through music, fi lm, and 
service. townofcary.org/dreamfest

TRIANGLE RESTAURANT WEEK
Nearly 100 area restaurants cook up special 
dishes and menus for this annual event. 
trirestaurantweek.com

FEBRUARY
KRISPY KREME CHALLENGE
The best way to run 5 miles is to eat a dozen 
Krispy Kreme donuts in the middle of it. That’s 
exactly what you’ll do when you participate in 
the Krispy Kreme Challenge held every year in 
Raleigh. krispykremechallenge.com

MARCH
RALEIGH ST. PATRICK’S DAY 
PARADE AND FESTIVAL
Don’t forget to wear green to this fun-fi lled 
and family-friendly parade that makes its way 
through downtown Raleigh. raleighstpats.org

APRIL
BREWGALOO
If you love craft beer, you won’t want to miss 
this. North Carolina brewers team up with food 
trucks and vendors to take over downtown 
Raleigh for a weekend of food, drink, and fun. 
shoplocalraleigh.org/brewgaloo

SPRING FLING
Celebrate springtime with music, infl atables, 
and fun for the whole family at Ting 
Stadium in Holly Springs.
hollyspringsnc.us/360/spring-fl ing

SPRING DAZE ARTS + CRAFTS FESTIVAL
Get crafty at the annual Spring Daze Arts + 
Crafts Festival, where you can enjoy local 
North Carolina art, food, and entertainment in 
beautiful Bond Park. carync.gov/springdaze

MAY
ARTSPLOSURE – 
THE RALEIGH ARTS FESTIVAL
See Raleigh in full color at this weekend-long 
event to celebrate the arts. 
raleighartsfestival.com 

MORRISVILLE SPRINGFEST
See Morrisville’s Town Hall Drive transformed 
into a carnival with games, rides, food trucks, 
and fun for the whole family. 
morrisvillenc.gov

WILD ABOUT NATURE
Discover and play alongside animals from 
around the world and learn about conservation 
efforts from experts and local leaders at Sugg 
Farm Park in Holly Springs. hollyspringsnc.
gov/361/Wild-About-Nature

WHEELS ON ACADEMY
Calling all car fans! Go back in time and see 
the wheels of yesteryear line Academy Street 
in downtown Cary. carync.gov/wheels

APEX PEAKFEST
Celebrate the Peak of Good Living with 
live music, carnival rides, fair food, and fun. 
apexpeakfest.com

FEST IN THE WEST
Head to USA Baseball Training Complex at 
Cary’s Thomas Brooks Park for pie-eating 
contests, a food truck rodeo, and plenty of live 
music! festinthewest.com

Artsplosure, Raleigh

Please check websites for the most up-to-date event information.

Spring Daze Arts + Crafts Festival, Cary

O R T H O D O N T I C S

At Bovenizer and Baker Orthodon-
tics, pushing the envelope of excel-
lence is one of our core values. Straight 
teeth alone present good alignment 
and function. However, in a lot of cases, 
they do not present the best aesthet-
ics. Drs. Bovenizer, Baker, and Kenning 
go above and beyond in every case to 
create a pleasing and aesthetic finish. 
At Bovenizer and Baker Orthodontics, 
we utilize several procedures to make 
our finishes stand out.

Tooth Shaping: After taking 
braces off, treatment is completed 

with polishing and gum contouring. 
Polishing consists of altering the tooth 
shape to appear more natural and in 
line with the smile arc. The doctors 
focus on being both smile architects 
and artists, through shaping the teeth 
edges to make them as ideal and 
aligned as possible.

Gum Contouring: A laser 
gingivectomy is an orthodontic procedure 
used to remove or recontour gum tissue. 
In the case of a patient with a gummy 
smile, Drs. Bovenizer, Baker, and Kenning 
use a dental laser to eliminate extra gum 
tissue and expose more of the teeth.

Lasering allows them to reduce 
gummy smiles, even out gum heights, 

and give the appearance of larger teeth 
for a more desirable smile.

Dental professionals sometimes 
get locked into straightening teeth 
and fixing the bite, often forgetting 
about the aesthetic details. The 
doctors and staff at Bovenizer and 
Baker Orthodontics believe that 
orthodontics is more than just straight 
teeth, and that contouring and 
lasering add the finishing touches to 
create beautiful smiles.

The practice offers free new-patient 
consultations that include an X-ray, 
photos of your teeth, an exam with Dr. 
Bo, Dr. Baker, or Dr. Kenning, a treatment 
plan, and a financial quote.

DR. TODD BOVENIZER, DDS, MS; DR. CHRIS BAKER, DDS, MSD
AND DR. KERRI KENNING, DDS, MSD
2625 GREEN LEVEL WEST ROAD, CARY, NC 27519
(919) 303-4557  |  BOVBAKERORTHO.COM

BOVENIZER & BAKER
ORTHODONTICS

A FOCUS ON
FINISHING 
TOUCHES

LOOKWEST  15

JUNE
AMERICAN DANCE FESTIVAL
If you love to dance, or just love watching it, 
check out this annual summer showcase of 
great performances.  
americandancefestival.org

TRIANGLE RESTAURANT WEEK
All around the Triangle, your favorite 
restaurants offer special dining menus and 
deals during this week of good eats. 
trirestaurantweek.com

JULY
ICE CREAM SOCIAL
Any day is a good day to eat ice cream, 
but head to Fuquay-Varina for National 
Ice Cream Day. Free ice cream, tea, and 
lemonade will be served. fuquay-varina.
org/844/Ice-Cream-Social

INDEPENDENCE DAY CELEBRATION
Get patriotic with live music, kids’ 
rides, and fi reworks at South Park in 
Fuquay-Varina.  fuquay-varina.org/840/
Independence-Day-Celebration

JULY 4TH CELEBRATION AT 
KOKA BOOTH AMPHITHEATRE
You won’t want to miss the rides, patriotic 
music, and fi reworks at Cary’s Koka Booth 
Amphitheatre. boothamphitheatre.com

FIREWORKS FRENZY
Celebrate Independence Day early with music, 
food trucks, bounce houses, and a fi reworks 
display over Hunter Street Park in downtown 
Apex. apexnc.org/1808/Fireworks-Frenzy

OLDE FASHIONED FOURTH OF JULY
Celebrate America’s birthday in Apex at this 
patriotic street fair. The highlight is Uncle 
Sam’s Parade of Wheels, which features kids 
and their decorated vehicles. 
apexnc.org/532/Olde-Fashioned-Fourth-of-July

PEAK CITY PIG FEST
Highlighting all things smoky and saucy with 
a barbecue-cooking competition, street 
vendors, and pig races in the heart of Apex. 
peakcitypigfest.com

HOLLY SPRINGS JULY 5TH
Face painting, fi reworks, food, rides, crafts, 
and skydiving are all at this celebration of 
America’s birthday.  
hollyspringsnc.us/358/July-5th

AUGUST
LAZY DAZE ARTS + CRAFTS FESTIVAL
The Town of Cary’s largest festival of the year, 
this two-day downtown event features more 
than 300 artists, food vendors, a beer garden, 
performances, and a kids’ zone.
carync.gov/lazydaze

SEPTEMBER
HOPSCOTCH MUSIC FESTIVAL
With 120 bands over three days, Hopscotch 
is known for adventurous lineups, memorable 
performances, and a fan-friendly atmosphere in 
downtown Raleigh. hopscotchmusicfest.com

OCTOBER
CARY DIWALI 
Also known as The Festival of Lights, Diwali 
encourages artistic expression through vibrant 
performances, unique exhibits, and colorful 
decorations. carync.gov/diwali

Lazy Daze Arts + Crafts Festival brings more than 300 artists and thousands of visitors 
to downtown Cary for two days in late August.

The Original Abbey Road Tavern & Grill in 
Cary, voted Best Burger in Cary Magazine’s 
2024 Maggy Awards!

Peak City Pig Fest, Apex

CELEBRATE FUQUAY-VARINA FESTIVAL
A festive event with live entertainment, craft 
beer, food, a chili cook-off, art vendors, and a 
free kids’ zone. celebratefv.com

FUQUAY-VARINA HAUNTED TRAIL
Choose the sunny, family-friendly walk through 
the park or the Full Fright option after dark. 
fuquay-varina.org/714/Halloween-Trail

HOLLYFEST
The Town of Holly Springs joins with churches, 
civic organizations, and businesses for this 
annual community celebration at Jefferson L. 
Sugg Farm Park. hollyspringsnc.us/356/HollyFest

S K I N  C A R E

MAKING THE TRIANGLE BEAUTIFUL SINCE 2008

CARE PLASTIC SURGERY

Putting patient safety, satisfaction, 
and beautiful outcomes first are 
hallmarks of CARE Plastic Surgery. Dr. 
Brian Coan, founder of CARE, is an 
award-winning, nationally renowned, 
double-board certified plastic surgeon. 
Recently voted Best Plastic Surgeon 
again in Cary, Dr. Coan and CARE are 
no strangers to awards for patient 
satisfaction and beautiful, natural-
looking results. After being featured 
on the Emmy Award–winning television 
program The Doctors, and voted Best 
Plastic Surgeon in Durham for seven 
consecutive years, CARE moved to a 
larger facility in Cary to meet increasing 
patient demand. 

The Cary office offers two state-of-
the-art operating facilities and a world-
class skinCARE MedSpa. Dr. Coan’s 
advanced surgical suites allow him to 
apply his signature techniques to over 
25 transformative cosmetic procedures. 
As an MIT graduate, Dr. Coan brings his 
enthusiasm for technology to CARE by 
incorporating virtual imaging to help 
patients visualize potential post-surgical 
results.  From Mommy Makeovers 
and Tummy Tucks to Breast Lifts and 
Facelifts, Dr. Coan and his team deliver 
stunning, natural results. 

Dedicated to the safe and effective 
use of the newest innovations in 
cosmetic skin enhancement, skinCARE 

MedSpa is the Triangle’s premier 
nonsurgical rejuvenation center. Staffed 
by a dedicated team of distinguished 
aestheticians, the MedSpa offers a 
variety of restorative therapies through 
customized plans to achieve each 
patient’s cosmetic goals. Popular 
treatments include Skin Resurfacing, 
Body Contouring, Injectables, Fillers, 
and Skin/Laser Treatments.

Dr. Coan is also passionate about 
supporting local education and is 
active in nonprofit and philanthropic 
endeavors. When not consulting with 
patients or in the operating room, Dr. 
Coan enjoys spending time with his 
wife and two young daughters.

2001 WESTON PARKWAY, CARY, NC 27513
(919) 484-4884  |  CAREPLASTICSURGERY.COM

ABOUT OUR TOWNS
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ZestSushi 
& Sma 
Plates

WRITTEN BY DAVID MCCREARY
PHOTOGRAPHED BY JONATHAN FREDIN

COMMUNITY COVERAGE

ANNUAL EVENTS LISTING

LOOKWEST  63

Zest

In LookWest, readers can discover all that Western Wake County has 
to o¢ er, whether they are thinking about settling here, new arrivals, or 
longtime residents. � is special interest publication includes an overview 
of the � ve vibrant towns in Western Wake, a taste of the restaurant scene, 
activities, and events. Published each summer by Main & Broad and Cary 
Magazine, LookWest is mailed to potential transplants to the area, and 
also distributed via local real estate agents and new communities and 
developments, as well as C-Suite HR Managers. It is available at area travel 
destinations and events, hotels, and all � ve Chambers of Commerce. 

AD SPACE: 6/30  MATERIALS/CREATIVE: 7/2  CAMERA READY: 7/6

lookwest: annual 
relocation guide



Digital Media
MAINANDBROADMAG.COM
Find all of the content from each issue and e-newsletter 
online, as well as additional features, contests, and videos. 
Nominations and voting for the popular Maggy Awards: Best 
of  Main & Broad are also conducted on mainandbroadmag.com. 

ADVERTISING INFORMATION
SIZE: Leaderboard — 728x90 & 320x50      RATE: $600/month
SIZE: Medium Rectangle — 300x250           RATE: $400/month

DIGITAL FILE SPECIFICATIONS
Mainandbroadmag.com accepts the following fi le types: jpg, gif — 
animated or static, swf or external server tags. Rich Media also accepted.

The recommended fi le size is 40 KB. 
Files may be no larger than 1 MB.

19,000unique visitors per month

MAIN & BROAD E-NEWSLETTERS
Main & Broad publishes a bimonthly e-newsletter with 
more than 46,000 subscribers. Newsletter topics include 
restaurants, shopping, and social and community events.

ADVERTISING INFORMATION
SIZE: Leaderboard       RATE: $750/month
         580x72                       $500/month

DIGITAL FILE SPECIFICATIONS
Main & Broad e-newsletter ads accept
the following fi le types: jpg, gif — 
animated or static. 

The recommended fi le size is 40 KB.
Files may be no larger than 700 KB.

SPONSORED CONTENT
Appears natively within our bi-weekly eNewsletter as one of our featured articles and 
links to a full-length contributed story on mainandbroadmag.com, where it remains 
live for one full year. Each sponsored article includes backlinks to your website and 
optimized keywords to boost SEO, helping your brand gain longterm visibility, 
credibility, and search performance well beyond the initial send.

$5,000 per article

LET’S 
GET
Social!

@mbmagazinenc

@mbmagazinenc

#mainandbroad  #mbmagazine



SPONSORED SOCIAL 
MEDIA POST
Reach engaged Main & Broad followers across
Facebook and Instagram with a custom post 
created in collaboration with Main & Broad’s 
social media manager. Together, we’ll craft eye-
catching content that aligns with your brand 
voice and drives engagement — whether you’re 
promoting an event, spotlighting a product, or 
sharing your story with our loyal audience. � is 
exclusive opportunity allows your business to 
tap into our trusted platforms, gain authentic 
exposure, and connect directly with the
community that matters most.

$300 per post

DIGITAL AUDIENCE EXTENSION
Expand your reach beyond our pages and platforms with
Digital Audience Extensions that target Main & Broad
readers wherever they are — across the internet, social
media, streaming platforms, and more. Using curated
geographic and demographic data, we deliver your message
directly to consumers who match your ideal customer
pro� le. Whether your goal is awareness, engagement, or
conversions, our digital solutions ensure your campaign
connects with the right audience at the right time. Contact
your account executive for more information and to create a
package tailored to meet your needs.

Digital Media
CUSTOM EMAIL MARKETING
Main & Broad can create custom advertising emails to 
be delivered to our more than 58,400 subscribers. 
Custom emails are an e¢ ective and timely alternative 
to traditional direct mail marketing.

$850 per email
Specs: 1200 pixels wide by desired length. 



Discover the stories behind the stories. From the publisher of Cary Magazine, Wake Living, and Main 
& Broad, the What’s Up, Wake podcast brings you closer to the people, places, and passions shaping 
Wake County. From local leaders and creators to hidden gems and hot topics, host Melissa Wistehu¢  
takes you deeper into the heart of our community — one conversation at a time.

Reach a highly engaged local audience weekly by advertising on What’s Up, Wake. Plus, with episodes 
available on all major streaming services, your message will travel far and wide with every listen.   

Presenting Sponsor — $1,000 per month (limit 1 per month)
As the presenting sponsor, your company gains premium exposure with name recognition in every episode 
intro and a dedicated 30-second mid-roll message. It’s a powerful way to align your brand with trusted local 
content and build lasting connections with listeners. Additionally, Reach over 60,000 engaged, 
opted-in subscribers with a 580x72 banner ad in � ursday’s What’s Up, 
Wake newsletter—complete with a click-through call to action that drives 
tra«  c straight to your business. It’s a direct, eye-catching way to get your 
brand in front of a highly targeted local audience.

30 second mid-roll — $750 (limit 3 per month)
� ese messages place your brand directly in front of a highly engaged, 
loyal audience during peak attention. Reach over 60,000 engaged, opted-
in subscribers with a 580x72 banner ad in � ursday’s What’s Up, Wake 
newsletter—complete with a click-through call to action that drives tra«  c 
straight to your business. It’s a direct, eye-catching way to get your brand in 
front of a highly targeted local audience. Mid-roll ads typically perform better 
than pre- or post-rolls, leading to higher recall and conversion rates.

15-second pre-roll — $500 per month (limit 2 per month)
Put your brand front and center, capturing listeners’ attention before the 
episode begins — when engagement is at its highest. It’s a quick, impactful 
way to boost brand awareness and drive action to a loyal audience.

15-second post-roll — $300 per month (limit 1 per month)
A post-roll message captures listeners who stay until the end, signaling high 
engagement and loyalty. It’s a cost-e¢ ective way to reinforce your brand without 
competing for attention during the main content.

Custom Sponsored Podcast — $1,500
Sponsored podcasts allow your brand to naturally integrate into the storytelling, creating an authentic and 
immersive experience for listeners. You’ll collaborate directly with host Melissa Whistehu¢  to craft content that aligns perfectly with our 
audience’s interests and tone. � is builds trust, deepens engagement, and ensures your message resonates in a meaningful, lasting way.

Each new 30-miute episode is promoted to over 60,000 
enewsletter subscribers and 35,000+ social media followers, 

ensuring strong visibility throughout the community.

580x72

Demographics

55%

OVER

FEMALE

45%
MALE

81%
AGES 35-59

5,000
DOWNLOADS!

Podcast



Contact Us

Also representing:

The Inaugural Food Issue

The Heart + Soul of Holly Springs and Fuquay-Varina

JUNE/JULY 2019

Treat
Yourself Crazy Good

Desserts
Other

Ways To
Indulge

22

Self

Main & Broad, 301 Cascade Pointe Lane Cary, NC 27513

ELECTRIFYING 

FITNESS

BHAVANA

BLOOMS AT

FENTON

Hot Shots!

June/July 2025

MEET THE 2025 

MOVERS & SHAKERS

CIRCUS COMES 

TO CARY

SUMMER

GRILLING

PUBLISHER 
Kris Schultz
kris@mainandbroadmag.com

ACCOUNT EXECUTIVE
Paige Gunter
paige@mainandbroadmag.com

SENIOR EDITOR
Emily Uhland
emily@mainandbroadmag.com

ACCOUNT EXECUTIVE
Maureen Powell
maureen@mainandbroadmag.com

WEB & COPY EDITOR
Tara Shiver
tara@mainandbroadmag.com

SOCIAL MEDIA MANAGER
Arlem Mora
arlem@mainandbroadmag.com

PHOTOGRAPHY
Jonathan Fredin
jf@mainandbroadmag.com

CIRCULATION & EVENTS
Lisa White
lisa@mainandbroadmag.com

About us

Main & Broad is part of Cherokee Media Group, 
a division of S&A Cherokee, an award-winning 
publishing and communications company based 
in Cary, North Carolina. Together with its sister 
company, S&A Communications, the organization 
o¢ ers a full spectrum of marketing, public relations, 
digital, and publishing services. Cherokee Media 
Group produces a family of respected local lifestyle 
titles — including Cary Magazine, Wake Living, 
Main & Broad, and LookWest — each dedicated 
to celebrating community, culture, and connection 
across Wake County and beyond. With decades of 
experience and deep local roots, S&A Cherokee and 
S&A Communications combine creative storytelling 
with strategic expertise to help brands inform, 
inspire, and grow.

701 Cascade Pointe Lane | Suite 103 | Cary, NC 27513
(919) 674-6020 | MainAndBroadMag.com




